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SOCIAL MEDIA CONTENT PLANNER WORKBOOK
Social Media Marketing | Digital Marketing Training Program

WORKBOOK OVERVIEW
This workbook will help you plan, create, and track your social media content effectively. Use it to organize your posts, maintain consistency, and measure your success.
What's Inside:
· Platform Selection Guide
· Content Bucket Templates
· 30-Day Content Calendar
· Caption Writing Formulas
· Hashtag Research Sheets
· Performance Tracking Templates

SECTION 1: BUSINESS PROFILE SETUP
Your Business Information
Business Name: ________________________________
Industry/Niche: ________________________________
Target Audience: ________________________________
Main Goal: ☐ Brand Awareness ☐ Sales ☐ Engagement ☐ Website Traffic

Platform Selection Checklist
Mark the platforms you'll focus on:
☐ Facebook
· Best for: Local businesses, community building, detailed posts
· Target Age: 25-65 years
· Content Types: Photos, videos, text posts, events
☐ Instagram
· Best for: Visual brands, younger audience, lifestyle content
· Target Age: 18-44 years
· Content Types: Photos, Stories, Reels, IGTV
☐ WhatsApp Business
· Best for: Customer service, direct communication, small businesses
· Target Age: All ages
· Content Types: Status updates, broadcast messages, catalogs
☐ TikTok
· Best for: Entertainment, viral content, Gen Z audience
· Target Age: 16-35 years
· Content Types: Short videos, trends, challenges

SECTION 2: CONTENT BUCKETS PLANNING
The 80/20 Rule
· 80% Value Content: Educate, Entertain, Inspire
· 20% Promotional Content: Sales, Product features, Offers
Content Bucket Framework
Fill in ideas for each bucket:
EDUCATE (30%) Teach your audience something valuable
1. 
2. 
3. 
4. 
ENTERTAIN (30%) Make your audience smile, laugh, or feel good
1. 
2. 
3. 
4. 
ENGAGE (20%) Start conversations and build community
1. 
2. 
3. 
4. 
SELL (20%) Promote your products or services
1. 
2. 
3. 
4. 


SECTION 3: CONTENT CALENDAR TEMPLATE
Week 1 Planning
	Day
	Platform
	Content Type
	Topic/Caption
	Hashtags
	Time to Post

	Monday
	
	
	
	
	

	Tuesday
	
	
	
	
	

	Wednesday
	
	
	
	
	

	Thursday
	
	
	
	
	

	Friday
	
	
	
	
	

	Saturday
	
	
	
	
	

	Sunday
	
	
	
	
	


Week 2 Planning
	Day
	Platform
	Content Type
	Topic/Caption
	Hashtags
	Time to Post

	Monday
	
	
	
	
	

	Tuesday
	
	
	
	
	

	Wednesday
	
	
	
	
	

	Thursday
	
	
	
	
	

	Friday
	
	
	
	
	

	Saturday
	
	
	
	
	

	Sunday
	
	
	
	
	




Week 3 Planning
	Day
	Platform
	Content Type
	Topic/Caption
	Hashtags
	Time to Post

	Monday
	
	
	
	
	

	Tuesday
	
	
	
	
	

	Wednesday
	
	
	
	
	

	Thursday
	
	
	
	
	

	Friday
	
	
	
	
	

	Saturday
	
	
	
	
	

	Sunday
	
	
	
	
	



Week 4 Planning
	Day
	Platform
	Content Type
	Topic/Caption
	Hashtags
	Time to Post

	Monday
	
	
	
	
	

	Tuesday
	
	
	
	
	

	Wednesday
	
	
	
	
	

	Thursday
	
	
	
	
	

	Friday
	
	
	
	
	

	Saturday
	
	
	
	
	

	Sunday
	
	
	
	
	





SECTION 4: CAPTION WRITING FORMULAS
Formula 1: HOOK + VALUE + CTA
Hook (First Line): Grab attention Value (Middle): Provide useful information CTA (Last Line): Tell them what to do next

Example:
Ever wondered why some businesses fail online?
[Hook]

Here are 3 common mistakes:
1. Posting without a plan
2. Ignoring their audience
3. Being too salesy

[Value]

Which mistake have you made? Tell us in the comments! 
[CTA]

Formula 2: STORY + LESSON + QUESTION
Story: Share a personal or customer experience Lesson: What did you learn from it? Question: Engage your audience
Your Practice: Write a caption using Formula 1:
Hook: _________________________________
Value: _________________________________


CTA: _________________________________




SECTION 5: HASHTAG RESEARCH WORKSHEET
Hashtag Categories
Research and list hashtags for each category:
Niche-Specific Hashtags (5-10) Related to your industry
1. #_________________________
2. #_________________________
3. #_________________________
4. #_________________________
5. #_________________________
Location-Based Hashtags (3-5) Your city, state, or region
1. #_________________________
2. #_________________________
3. #_________________________
4. #_________________________
5. #_________________________
Community Hashtags (5-8) Connect with your target audience
1. #_________________________
2. #_________________________
3. #_________________________
4. #_________________________
5. #_________________________
Branded Hashtags (1-3) Your business name or slogan
1. #_________________________
2. #_________________________
3. #_________________________
Hashtag Rules to Remember:
· Instagram: Use 10-15 hashtags per post
· Facebook: Use 1-3 hashtags per post
· WhatsApp Status: Use 3-5 hashtags
· Mix popular and niche hashtags
· Create your own branded hashtag





SECTION 6: CONTENT PERFORMANCE TRACKER
Weekly Performance Review
Track your posts to see what works best:
Week 1 Results
	Post Topic
	Platform
	Likes
	Comments
	Shares
	Saves
	What Worked?

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	


Week 2 Results
	Post Topic
	Platform
	Likes
	Comments
	Shares
	Saves
	What Worked?

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	


Monthly Insights
Most Engaging Post: _________________________________
Best Performing Platform: _________________________________
Audience Favorite Content Type: _________________________________
What to Do More: _________________________________
What to Stop Doing: _________________________________


SECTION 7: TOOLS & RESOURCES CHECKLIST
Design Tools
· ☐ Canva (canva.com) - Free graphic design
· ☐ Canva Phone App - Design on mobile
· ☐ Remove.bg - Remove photo backgrounds
· ☐ Unsplash - Free stock photos
Scheduling Tools
· ☐ Meta Business Suite - Schedule Facebook & Instagram
· ☐ Buffer - Multi-platform scheduling
· ☐ Later - Visual content calendar
Analytics Tools
· ☐ Facebook Insights - Track Facebook performance
· ☐ Instagram Insights - Track Instagram performance
· ☐ Google Analytics - Track website traffic from social

SECTION 8: QUICK REFERENCE GUIDES
Best Times to Post (Nigeria Time)
Facebook:
· Weekdays: 9am, 1pm, 3pm
· Weekends: 12pm, 2pm
Instagram:
· Weekdays: 11am, 2pm, 5pm
· Weekends: 10am, 1pm
WhatsApp Status:
· Morning: 8am
· Evening: 6pm
Content Ideas Generator
When you're stuck, use these prompts:
Educational Posts:
· "5 ways to..."
· "The biggest mistake people make when..."
· "Here's what I learned from..."
Engagement Posts:
· "This or that?"
· "Fill in the blank..."
· "What's your favorite...?"
Behind-the-Scenes:
· "A day in the life..."
· "How we make..."
· "Meet the team..."


SECTION 9: 30-DAY CHALLENGE
Your Social Media Goals
Month: _______________
Target Followers: _______
Target Engagement Rate: _______
Posts Per Week: _______
Daily Checklist
Use this for accountability:
Week 1:
· ☐ Day 1: Posted + Engaged with 5 accounts
· ☐ Day 2: Posted + Engaged with 5 accounts
· ☐ Day 3: Posted + Engaged with 5 accounts
· ☐ Day 4: Posted + Engaged with 5 accounts
· ☐ Day 5: Posted + Engaged with 5 accounts
· ☐ Day 6: Posted + Engaged with 5 accounts
· ☐ Day 7: Posted + Engaged with 5 accounts
Week 2:
· ☐ Day 8: Posted + Engaged with 5 accounts
· ☐ Day 9: Posted + Engaged with 5 accounts
· ☐ Day 10: Posted + Engaged with 5 accounts
· ☐ Day 11: Posted + Engaged with 5 accounts
· ☐ Day 12: Posted + Engaged with 5 accounts
· ☐ Day 13: Posted + Engaged with 5 accounts
· ☐ Day 14: Posted + Engaged with 5 accounts
Week 3:
· ☐ Day 15: Posted + Engaged with 5 accounts
· ☐ Day 16: Posted + Engaged with 5 accounts
· ☐ Day 17: Posted + Engaged with 5 accounts
· ☐ Day 18: Posted + Engaged with 5 accounts
· ☐ Day 19: Posted + Engaged with 5 accounts
· ☐ Day 20: Posted + Engaged with 5 accounts
· ☐ Day 21: Posted + Engaged with 5 accounts


Week 4:
· ☐ Day 22: Posted + Engaged with 5 accounts
· ☐ Day 23: Posted + Engaged with 5 accounts
· ☐ Day 24: Posted + Engaged with 5 accounts
· ☐ Day 25: Posted + Engaged with 5 accounts
· ☐ Day 26: Posted + Engaged with 5 accounts
· ☐ Day 27: Posted + Engaged with 5 accounts
· ☐ Day 28: Posted + Engaged with 5 accounts

NOTES SECTION
Key Learnings from Class:




Questions to Ask Your Trainer:




Personal Observations:











This workbook belongs to:
Name: _________________________________
Course: Kodachi Digital Marketing Training Program
Week: 3 - Social Media Marketing
Date Started: _________________________________
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